Vorlesungsbeschreibung Wahlpflicht: Digital Business
Models

Lernergebnisse

Upon successful completion of this module, students will have gained knowledge and skills
enabling them to define, describe, characterize, evaluate, optimize and develop digital
business models. Through lectures and hands-on experience in practical exercises,
participants will become familiar with modern concepts and perspectives of digital
technology-driven business model creation and innovation.

Students will be able to draw knowledge from a theoretical foundation on the overall
purpose, setup and key elements of a business model. They will also know key influences
and effects of business model design. Participants will be able to characterize the modern
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Types of digital business and digital business model patterns

Platform business: characteristics, implementation, monetization
Methods towards developing digital business models

Practical examples and analysis of real-world digital business model cases
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