Vorlesungsbeschreibung International Business-to-
Business Marketing and Branding

Lernergebnisse

Upon completion of the module, students will be familiar with the special features of
business-to-business marketing, also with regard to the increasing importance of digital
transformation processes. Skills are acquired to develop implications for the design of the
marketing and sales strategy. In addition, students learn the importance and
implementation of customer relationship management tools in marketing practice. Students
also know how to systematically analyse business markets in order to select relevant
markets and develop positioning strategies.

Inhalte

- Fundamentals and basic terminology of business-to-business marketing
- Buying patterns of organisations

- Management of digital transformation processes

- Design and management of sales systems

- Customer relationship management and CRM
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Scientific journals relevant for business marketing:

- Industrial Marketing Management

- Journal of Business Research

- Journal of Business-to-Business Marketing
Lehrmethode

Lecture/ Exercise/ Seminar/ Coaching
Lehrsprache

Englisch

Studien-/Prufungsleistung

Project work consisting of an oral and written part
Credits

6
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